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VIi. ARCHITECTURAL/DESIGN CONCEPTS -

A. SIGNAGE AND GRAPHICS

A master program for signage and graphics has been developed for the California
Commerce Center to ensure a high guality visual environment, project identity, and
cohesiveness. The master program establishes overall general criteria for graphics and
signage within the project area. California Commerce Center will have the authority to
interpret these criteria for general conformance, in order to allow for creativity in
architectural design (see Exhibit 56, Signage and Graphics Criteria).

1. DEFINITION OF SIGN TYPES AND RELATED TERMS

a. Entry Statements/Master Identification

Signs, graphics, and landscape treatments at perimeter access points to the
project defining the entries to the development.

b. Freestanding ldentification

Signs along streets and roadways which identify facilities, businesses,
tenants, and addresses.

c. Building identification

Signs mounted on the face(s) of buildings and which identify the building
or the major building tenant.

d. Complex Identification

Signs which are freestanding and identify a mulii-buiiding development.

a, Tenant ldentification

Signs mounted on the face{s} of buildings or which are freestanding and
identify a singie tenant within the building.

f. Building Street Address

Signs mounted on buildings designating the street address number.

g. Tenant Directories

Signs in commercial facilities which identify the location of individual
tenants.

h. Directional and Reguiatory Signs

Signs within the development and within individual projects which control
and direct the circulation of vehicles and pedestrians.
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i Temporary Signs

Any sign, barrier, pennant, valance, or advertising display used for _
markeating purposes for a short period of time.

i- Sign Area

The area of a sign having an integral part of a building, wall, awning,
canopy, marquee, or other part of a structure as its background shall be the
area enclosed within the shortest line drawn to include all letters, designs,
tubing, direct illumination sources, or other components of the sign,
including all intervening spaces. The area of all other signs shall be the
largest cross-sectional area measured 1o a line encompassing all portions of
the sign, including the background and tubing, but excluding the supporting
posts of poles without atfached lighting. In determining the area of a sign
having more than one face, only the area of one face shall be counted.

K. Halo Lit Letters
Opaque, fabricated metal letterform with internal luminous tubing, mounted

a few inches off face of building. Hlumination falls only on building surface
immediately adjacent to letter, creating halo effect.

I interior_ Hluminated Letters

Fabricated letterform with internal luminous tubing and translucent acrylic
face.

. Post and Panel Sign
A post supporis each end of a sign panel.
n. Flag Sign
Sign panel projects honzontally frorm a singte pole.

0. Flush Left Lavout

Typography begins at left margin, and any additional lines of typography are
also flush with the first line at left margin.

p. Centered Layout

Each line of typography is centered horizontally within the sign panel

q. Integral Graphic Band

Constant horizontal band or fascia area of an architectural complex, where
graphics must be placed.
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2. GENERAL REGQUIREMENTS

a. All owner/tenant identification signs shall conform to the guidelines of the _
Specific Signage Requirements Summary at the end of this section.

b. A sign program shall be submitted in conjunction with the submittai of a
site plan and/or architectural plans.

c. All signing shall be of materials compatible with exterior building colors,
materials and finishes, and be of a high guality of fabrication,

d. No signing will be permitted which does not directly relate to the primary
service or function of the given owner/tenant activity.

e. All owner(s}/tenant(s} shall be responsible for the proper maintenance of ail
their signs.

On notice by the City of Ontario or California Commaerce Center’s Approving
Agent, an ownerftenant wiil be required to restore or repair any signing
which is not properly maintained.

f. Signs are to be free of all labels and fabricator’s advertising, except for
those required by code.

g- All electrical service to any sign shall be fully concealed, and shall be on the
ownerftenant’s meter.

h. All signs will conform to appropriate building and electrical codes, and bear
the U.L. label if illuminated. The owner/tenant and contractor shall be
responsible for obtaining any and all permits required.

i No sign is to be located higher than the second story, excepi for
commercial or gffice buildings, {inciuding hotels and restaurants} which are
three (3} stories or morg, and which may have a maximum of twoe (2}
building identification signs above the top story and beiow the parapet per
the requirements of Exhibits 56 and S56A.,

I Owner/tenant will be responsible for the design, fabrication and installation
of individual owner/ftenant signs.

k. Each individual cwner/tenant shali submit three {3} sets of professionaily
executed sign drawings for approval by California Commerce Center’s
Approving Agent and the City of Ontario. These drawings shall be of a
scale of 1" = 1’ or larger, showing sign lecations, size, layout, design,
colors, letter styles, and materials.

I All permits and fee requirements for signs shall be obtained from the City -
of Ontario and paid for by the ownear/tenant prior to installation.

m, No sign shall have visible moving parts or simulate movement by means of
fluttering, rotating, or reflecting devices.
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No sign shall have flashing, blinking or moving lights, or any
otherilluminating device which has changing light intensity, brightness, or
color, except for parts designed to give public service information such as
time, date, temperature, or similar information.

All building-mounted signs shail be constructed so as not to have exposed
wiring, raceways, ballasts, conduit, and transformers.

Freestanding monolith signs shall be incorporated into landscaping berms
to minimize visual mass.

Maetal signs include aluminum or brass signs.

All freestanding signs shall be integrated with landscaping and grading.

3. SINGLE BUILDING QCCUPANT IDENTIFICATION: Warehousing., manufacturing,
research and development, and commercial signage

Street Identification

Within each property there are a number of requirernents for signs. The
primary need is owner/tenant or facility identification.

{1 The freestanding monolith will be placed adjacent to the main enfry
to the property.

(2) The sign will be positioned perpendicular or parallel to the street and
set back behind the property line, per the requirements of Exhibit
56.

{3) The double-faced sign will be integrated with the landscape.

{4} Gesign for the signs will consist of a park standard base and a
customized cap 1o accommodate the message content. The caps
may be constructed of a variety of materials 10 be consistent with
the architecture. These materials rmay include concrete, stucco,
brushed or polished metal, anodized aluminum, ceramic tile, granite,
woad, or fiberglass.

{5} Graphics on the sign will consist of the tenant name and/or logo,
address and street name.

(G) Typography may vary according to the user’s identity,

{7} The sign shall be indirectly illuminated.
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b. Wall-Mounted Sign

{1} The business name and/or logo may be mounted on the face of the -
building in an architecturally appropriate position, per requirements
of Exhibit 56. In addition, building identification signage is
permitted for building of three (3) stories or more, per the
requirements of {2i} above and Exhibits 58 and S6A.

{2) These graphics shall be aluminum or metal plate elements
individually mounted.

(3} individual letters or logos may be interiorly illuminated; metal "can”
signs will not be allowed. All conduits, raceways and wiring shall
be subsurface; no clips or support brackets will be visible from the
frontal elevation.

{4) Scale and propertion of graphics shall be in consonance with the
architecture,

(8) All design and layouts shall be reviewed and approved by California
Commaerce Center’s Approving Agent through site plan review prior
to implementation.

4, MULTIPLE TENANT OFFICE, INDUSTRIAL, OR COMMERCIAL BUILDING OR
MULT!PLE BUILDING COMPLEX SIGNAGE

For each multiple tenant building or multiple building complex, a customized signage
program wili be implemented to identify the individuai businesses at their respective
entries.

The criteria for these systems will be based on the architectural style and detailing
of the building, and will include form, size, and finish of the elements and their
reiationship to entries, fenestration, structural members, and materials. Sign
programs will be reviewed and approved by California Commerce Center’s
Approving Agent prior to submiital to the City for approval.

Directional and regulatory signs within a property will conform to the standard sign
system for the entire California Commnerce Center. These will be post and panel
or flag signs. Directional signs will be of a modular natura to allow for additions or
deletions.

b. SERVICE STATIONS

Sign Criteria apply to all service stations.

a. Self Service

Self service stations are allowed two canopy-mounted signs. Price signs
should be either column-mounted (on the canopy support) or
pump-mounted. Promotional graphics are not permitted.
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b. Full service

Price signs should either be mounted eon the column of the canopy or _
pump-mounted, as should "Full Service/Self Service™ signs.

Qutside displays of merchandise are discouraged, i.e., racks of autormnobile
tires. When such displays are used; however, they rmust be kept within the
canopy area.

Promotional graphics are not permitted.

Glass araas on store fronts should remain free of graphics. Only the hours
of operation and other pertinent information are allowed. The amount and
size of copy should be unobtrusive, and constructed of white die-cut vinyl
letters with a four-inch maximum height.

6. DIRECTIONAL AND REGULATORY SIGNS

Directional signs provide functional directions, such as "shipping and receiving”.
Regulatory signs control vehicular movement, such as "handicapped parking only”.
These signs will be post and panel and flag type signs constructed of aluminum or
fiberglass. Size, design, layout, and color shall conform to project standard (to be
submitted with overali sign design). Copy will be as suceinct as needed to convey
the message. Signs will be iocated as utility and safety dictate, with placement
approved by California Commerce Center’s Approving Agent. There shall be no
more than two signs per driveway.

a. Traffic Contral Signage

All street signage shall conform to City of Ontario’s standards.

7. TEMPORARY SIGNS

a. Free-standing Signs

The developer of each facility may display information on a temporary
free-standing sign whose purpose is to disseminate information pertinent to
a site and its stage of development. The sign is to be designed to conform
to the California Commerce Center standards and submitted for approva!l to
California Commerce Center’s Approving Agent pricr to its instaliaticn on
the site. No iemporary promotional signs will be allowed on the premises
of the adjoining public street rights-of-way.

A sign may be constructed on a site any time after the site has been
purchased. Information can be added or the sign can be exchanged for )
angther to indicate the advent of construction, or to recruit employees, or i}
to identify the leasing agent. However, each revision or sign replacement
must conform to the guideline’s criteria. A sign that is 1o be replaced with
another must be removed before the other sign can be installed. Temporary
signs must be removed from the site when the initial leasing program is
ninaty-five percent (95%) complete.
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. Form

Free-standing monolith with panels which meet the grade.

. Scale

Rectangular ratio of height to width shall be 2:1. Total area not to
exceed ninety-eight square feet.

. Materials

Designed to last the length of its intended use without significant
fading, peeling, blistering, warping, cracking, rotting, or
delamination. California Commerce Center reserves the right
without liability to cause removal of any sign deemed to be in
violation of the provision by virtue of deterioration or damage.

. Duration

Temporary signs shall remain in place for no more than twelve {12)
months. This period may be extended upon approval by California
Commaearce Center’s Approving Agent and the City of Ontario.

. Security Deposit

A security deposit fee of five hundred {$500) dollars shall be posted
with the City of Ontario to guarantee removal of the temporary
sign{s). Failure to remove sign(s} after specified duration will result
in forfeiture of security deposit.

b. Wall Signs

Banners, pennants, flags, and any other advertising devices, except
floodlights, may be placed on an occupant’s property for the purpose of
announcing the opening of a new business, subject to the foliowing
requirements:

. The total area of all such signs or advertising devices shall not
excead the area of permanent signs for the use permitted by these
sign criteria {see Exhibit 56, Signage and Graphic Criteria},

No such device shall be located in a manner not permitted for
permanent signs.

. No such device shall pose a hazard to the safe movement of traffic
and shall not block the visibility of permanent signs on adjacent
properties.

. The temporary signs may remain in place for a period not 1o exceed

thirty {30) days after the date of installation of the sign; or until a
parmanent sign is instalied, whichever occurs first.

. Pricr to installation of the temporary sign, the propenent shall obtain
approval from California Commerce Center’'s Approving Agent.
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EXHIBIT 58

SIGNAGE and GRAPHICS CRITERIA

PLACEMENT AND
LAND USE SIGN TYPE NUMBER OF SIGNS LOCATION SIGN AREA LETTER SIZE
Warehousging, -Freestanding 1 par parcel per Petpandicular 1o 80 sq. ft. Max. NA

Manufacturing,
Research and
Devalopment {Single
Building)

streat frontage

straet, 20’ from
drivaway, 15' from
property line

Industrial/Business
Park; Multi-Tenant
Complex "Note: A
sign program is
required,

Cormmercial and
Office Buildings
Including
Restaurants, Retasil,
and Hotels *Note: A
sign program is
required for a muiti-
buflding complex.

Tenant 1 per oceupant At primary entrance | 5% sq. ft. pius 2 sq. 36" Max. Height
Identification ft. for each 5 of bidg.
-Walt sothack beyond
required setback:
maximum 100 sq. ft.
of sign area
Complex 1 per complex pet Perpendicular to 60 sq. ft. Max, NA
Identification street frontage streat, min. 207
-Freestanding from driveway,
min, 15" from curb
Occupant % per sccupant At primary entrance | 40 sq. ft. Max. 20" Max. Height
Identification;
“Wall
-Fraestanding 1 per buiding or 1 Perpendicular to B0 sq. ft. Max. NA
per complex if more street: min. 20°
than 1 building from driveways,
min, 15" fram
property line
Building Max, 2 Above 1op story Refer to table S6A Refer 1o table
Identification {no more than 1 per and below parapet S6A

“Wall {for buildings
3 or mate storiest

building face)

Tenant
ldentifization
-Wail

1 per tanant

1 at tenant
ghtrance

1 sg. ft. per width of
building elevation: not
to excesd B9 5. T,

25" (36" for
main shewroom
of Auto
Dealerships)

Service station

Froestanding
idaniificalion

1 [with possibility for
2 if station fronts 2
streets)

Adjacent o entry;
pergendicular to
street

50 sq. ft.

NA
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SIGNAGE and GRAPHICS CRITERIA

EXHIBIT 56 {Continued)

FORM AND MESSAGE AND
LAND USE SIGN HEIGHT MATERIALS LAYOQOUT COLOR ILLUMINATION
Must relate to May be 2 sided Must relate to Ground lit

Warehousing,
Manufacturing,
Research and
Devalopment {Single
Building)

54" Height, Height
to length ratio not
1o exceed 1:3

architectural style of
project

name of
ownerftenant or
building & strest
address, flush left
or centered layout

architectural style

NA

Individual isiters;
metal, fibarglass or
acrylic

Ownerftenant or
business name
andfor logo

Must relate to
architectural style

Hala lit letters ot
interiorly
Hlurminated

Industrial/Business
Park; Muhi~Tenant
Complex * Note: A
sign program is
required.

54" Height. Haight
ta length ratio not
to exceed 113

Must relate to
architectural style

May be 2 sided
neme of
uwherftenant or
building & street
addregs, centared
jayout

Must relats to
architectural style

Ground lit

NA

Individual letters;
muetal fiberglass and
acrylic

Tenant or business
name and/or logo

Must relate to
architactural style

Arnhient

Commaercial and
Office Buildings
ineluding
Restaurants, Ratail,
and Hotels *Note: A
gign program ks
required for a multi-
beilding complex.

54" Height. Height
to length ratie not
to exceed 1:3

Freestanding
monolith; raterial
must relate to
architectiral style

May be two (2)
sidad; nama of
project and street
address, centared
layout

Must reiate to
architactural style

Ground fit

Refer to tahle BEA

Individual letters;
meial, fiberglass and
actylic

Building name

Must relate to
architectural style

Hala lit ot interior
flluminated

Hala lit or interior

MA Individuat (ettars; Tenant or business Must relate to
metal, fiberglass and name andior togo architecturai atyle Hiurminated
acrylic
Service station S4" Height, RHeight base: brick, Company logn anly; Company loga colars InTorior
to fength ration not cohcrate, tile, metasl, 2 sided liurninated
to excesd 1:3 or stone.
Cap: transiucsnt
face, vacuum form
plastic, acrylic or
fibargiass
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EXHIBIT 56-A

SIGN CRITERIA

MAXIMUM HEIGHT OF

NUMBER OF STORIES SIGN AREA SIGN OR LETTERS
3 200 Sq. Ft. 26"
4 225 Sq. Ft. 26"
5 250 8q. Ft. 35"
6 275 Sq. Ft, 45"
7 300 8q. Ft. 5O"
8§-10 350 Saq. Ft. 60"
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B. TRANSPORTATION MANAGEMENT

One of the objectives of the California Commerce Center is to create an industrial/cffice -
compiex that minimizes, to the extent possible, the number of vehicle miles traveled (VMT)

and thus reduces air pollutant emissions and minimizes traffic congestion, Project-wide
design measures have been developed in order to achieve this obiective.

Land uses have been organized in such a way as to minimize traffic within the project.
Significant trip generators (office, commercial, and hotel) have been located near major
streets to avoid congestion of internal industrial streets. Rail-served parcels are located
with maximum access to existing rail facilities and freeway intersections to minimize
freight-related highway traffic. Service commercial and food parks have been incorporated
into the complex, distributed throughout the project to service local employees and to
reduce midday vehicular trips.

The vehicular circulation system for the project has aiso been designed to minimize traffic
congestion. Streets and intersections within the project have been designed to
accommodate peak hour traffic levels, and have taken into account airport-related and
adjacent project traffic that will use the site’s major arterials as through routes. Major
intersections have been spaced to facilitate traffic flow. Internal streets have been
designed to aliow for gn-street parking without restricting traffic.

Major arterials have also been designed to accommodate bicycle lanes, to encourage
alternative modes of transportation. Food parks will have pedestrian sidewalks,
encouraging local employees to walk to the food parks for lunch.

The designation of two potential sites for transit rail terminals, should rapid transit facilities
become operational on the Southern Pacific and Union Pacific rail lines, provides an
oppartunity for the project to serve as a major public fransit distribution center. These
terminals could serve as transfer points from regional mass transit systems to local
systems such as buses and van pools. Park-and-ride facilities would most likely be
provided to service persons travelling to and from Los Angeles and San Bernardino,
reducing regional VMT.

In order to continue this effort on a site specific basis, California Commerce Center shal
encourage applicants to provide on-site measures that will reduce vehicle miles travelled.
These measures include the following:

. distribute information to employees about regional and locat public transit
tacilities
. provide for transportation peints including bus stops, turnouts, bus parking

areas, and passenger loading areas and sheiters if appropriate

. encourage employee van pools and car pools

. provide preferential parking for cars participating in car pools

. provide preferential parking spaces for compact cars

. provide facilities for securing and storing small vehicles, such as bicycles,

motor scooters, and motorcycies
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. establish staggered and/or flexibie work hours where appropriate

. where appropriate, provide food and office supply delivery to _
industrial/office tenants {applies to service commercial and food parks)

1. TRAFFIC MONITORING PROGRAM

The purpose of this study is to identify {using projected traffic voiumes) that period
in time when street improvements will be required. This may or may not
correspond to construction phases. It shall also identify which intersections will
require signalization. The signals will be constructed with the phase creating the
demand, even if construction is beyond the limits of the phase under construction.
It shall be the respansibility of the developer of each phase to construct all the
improvements required. Should any phase not be developed uniformly (i.e.,
sub-phases created), the construction reguirements of the master phase shall either
be constructed in advance of need or by a funding program approved by the City
on either a traffic generation or acreage basis, so the improvements required can
be constructed at their time of need. Shouid any deviation from the proposed land
use, traffic generation, or phasing program be changed, the developer(s} shall
re-evaluate the above items and obtain approval from the City of Ontario. Traffic
monitaring forms shall be completed and submitted in connection with sach sita
plan submittal.

C.C.C. shall dedicate the required rights-of-way for the Haven Avenue at S.P.R.R.
Grade Separation, as well as provide their proportionate share of canstruction funds
at the time the railroad agreements have be obtained by the City. C.C.C. shall be
solely responsible for the additional widening of any bridges required to provide rail
service to their property.
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C. LIGHTING

1. PUBLIC LIGHTING

Public lighting refers primarily to street lights. Street lights shall conform, both in
type and location, to the standards of the City of Ontario at the time of instaliation
{see Exhibit 57, Street Light Standard, City of Ontario Standard Drawing).

2. SITE LIGHTING

Site lighting refers to illumination of on-site areas for purposes of safety, security,
and nighttime ambience. This includes lighting for parking areas, pedestrian
walkways, graphics and signage, architectural and landscape features, shipping and
loading areas, and any additional exterior areas.

The concept for on-site lighting is intended to be low-key. Overall high levels of
lumination are not required; intensity should be no greater than required for
automobile and pedestrian safety. Within these parameters, light sources should
convey a sense of safety, direction, and movement (see Exhibit 58, Site Lighting).

On each site, all lighting fixtures shall be from the same family of fixtures with
respect to design, materials, color of fixture, and color of light. Lighting sources
shall be shielded, diffused, or indirect to avoid glare to pedestrians and motorists.
Lighting fixtures shall be selected and located to confine the area of illumination to
within the site boundaries. To minimize the number of light standards and
overhead clutter, overfiow light from inside the building should be wall-mounted.

Along pedestrian movement corriders, the use of low mounted fixtures {bollard
height) which reinforce the pedestrian scale and which reduce visual glare are
encouraged. Parking areas should be lit with shielded, lower intensity fixtures.
Pedestrian walkway lighting shali not exceed an overall height of sixteen (16') feet.
Steps, ramps, and seatwalis shouid be illuminated, wherever possible, with buitt-in
fixtures. The shields for security fighting are 1o be painted to match the surface to
which the fixture is attached. These fixtures are not to project above the fascia or
ronf lines of the building. Exterior lights sheuld be used to accent entrances and
special features. Al illumination elements shall have controls to allow their
selective use as an energy conservation measure.
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EXHIBIT 57

STREET LIGHT STANDARD
City of Ontario Standard Drawing

CITY of ONTARIO STANDARD DRAWING
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